
SEMESTER-III (Pool-B) 

 

COURSE TITLE:  Communication Management 

(CHOI-B40) 

Number of Credit: 02       Maximum Marks 50 

 

Unit – I 

1. Basics of communication – Meaning and Definition 

2. Types of Communications 

3. Importance of communication in Home Science Extension Education 

Unit – II 

4. Elements of Communication 

5. Basic Models of Communication 

6. Role of Mass Media in Communication- Print Media and Electronic Media. 

Unit – III 

7. Verbal and Non-Verbal Communications 

8. Written and Oral Communication 

9.  Types of barriers in Communications and ways to overcome barriers.  

Unit – IV 

10. Definition, need and clarification of Audio, Visual aids. 

11. Non-Projected aids – Charts, Posters, flash cards, models and print material. 

12. Projected aids- Slides, OHP (overhead Projector), Recordings, films, Documentaries 

etc.  

Unit – V 

13. Feedback in communication – Meaning and Role. 

14. Effect of feedback in communication for information. 

15. Problems in communication. 
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